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Instructions: 

1. All questions are compulsory. 

2. Answer ANY FIVE sub-questions in Q1 in not more than 50 words each. 

3. Answer ANY SIX sub-questions in Q2 in not more than 250 words each. 

4. Figures to the right indicate maximum marks to the questions. 

 

Q1.    5x2=10 

i. What is marketing? 

ii. What is Skimming pricing policy? 

iii. Explain any two objectives of Advertising. 

iv. Explain any two types of distribution channels. 

v. Explain any two Branding strategies. 

vi. Explain any two factors influencing pricing. 

vii. Explain any two tools used for Public relations. 

viii. Explain any two elements of Physical distribution. 

 

Q2. 6x5=30 

a. Explain new product development process. 

b. Explain in detail essentials of a good brand name. 

c. Explain major pricing methods. 

d. Explain various pricing policies. 

e. Explain major tools of sales promotion. 

f. Explain steps involved in Personal Selling. 

g. Explain factors influencing choice of channels. 

h. Explain various distribution channel policies. 
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