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Q 1. Answer any 10 questions from the following:                                                    (2x10=20) 

1. How marketing is defined? 

2. What are the features of marketing? 

3. What do you mean by shopping goods? 

4. What do you mean by sales promotion? 

5. What is marketing environment? 

6. What do you mean by market segmentation? 

7. What is geographic segmentation? 

8. What is marketing research? 

9. What is training of sales force? 

10. What are the methods of sales training? 

11. What is inventory? 

12. What is the importance of compensation plan? 

13. What do you mean by consumerism? 

14. What is catalogue marketing? 

15. What do you mean by online marketing?  

16. What is event management? 

Q 2. Answer any 4 questions from the following:                                                        (5x4=20) 

1. What are the ethical issues in marketing? 

2. Why there is a need for consumer protection? 

3. What market concepts include? Explain in brief. 

4. What are major internal factors influencing micro environment? 

5. What do you mean by marketing mix elements? Explain in brief. 

6. What are the merits and demerits of direct exporting?  

 

 


